


Animal Services Proposal Marketing

Public Awareness & Education Campaign
for New Animal Ordinance
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K Strategies Group

Public affairs firm providing public relations, 
community relations and M/WBE programs.  Dallas 
based, minority business.

Public Relations projects:
– Dallas SafeLight (red light camera) public awareness 

campaign
– Dallas Pride in Your Neighborhood Program
– TxDOT Statewide Public Education Campaign 
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Purpose & Objectives of Public 
Awareness & Education Campaign

Purpose: to educate and increase awareness of new 
animal ordinance
Objectives:

– Increase awareness of new ordinance and dates of 
compliance

– Decrease number of stray animals
– Decrease euthanasia
– Increase animal adoptions
– Increase awareness of new animal shelter & adoption 

center
– Increase responsible pet ownership
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Target Audiences 

Pet owners (areas with high numbers of strays)
Possible new pet owners
Spanish speaking communities
Animal groups
Animal related businesses
Community groups
Youth
Dog Parks
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Public Awareness & Education 
Campaign

4 month program
Public awareness plan with deliverable dates
Coordination with City, Code, PIO, Animal 
Commissioners and Animal Shelter
Working with animal groups and businesses
Spanish language marketing
Monthly progress reports to City
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Components of Plan

Develop a slogan
Create marketing collateral
Conduct community outreach
Create radio PSAs
Hold Animal Shelter open house events
Develop new information for website and 311
Collaborate with animal & community groups, 
and businesses
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Components of Plan (continue)

Info on DART vehicles & water bills
Possible school field trips to animal shelter
Speaking engagements & presentations
Initiate collaborations to promote new Animal 
District
Explore celebrity spokesperson
Explore online registration & payment
All services in English & Spanish
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Comments or Questions

K Strategies Group
Katrina Keyes or Dorothy Gentry
Tel: 214-599-9766
Email: dgentry@kstrategies.com


